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We're Pleased to Share Disney's 2016 Citizenship Data Table
2016 was another great year for Disney Citizenship. We made encouraging progress towards
goals we set for ourselves back in 2012, meeting a few of our targets earlier than anticipated. We
did this through innovative thinking, collaboration, and the support of cast members and fans alike.
This year's Citizenship Data Table illustrates the progress we continue to make to act ethically and
responsibly, as well as promote the happiness and well-being of kids and families.
We believe that the example we set as a company of more than 195,000 employees is just one
way we can have an impact; another way we can have an impact is inspiring the millions of kids
and families we reach every day to take action and make a difference.
We appreciate your interest in our efforts and are proud to share a few highlights of our
accomplishments featured in our 2016 Citizenship Data Table. We have highlighted three
examples below.

Continued Progress Towards our
Environmental Targets
In 2013 we introduced updated environmental targets for our
emissions, waste, and potable water use. As of 2016, we
remain on track to meet our 2020 targets for emissions and
waste reduction and our 2018 target for potable water use. And
last April we were very proud to celebrate the 20th anniversary
of the Disney Conservation Fund with an announcement of the
fund's new focus to Reverse the Decline of at-risk wildlife
and Increase the Time kids and families spend in nature. Read
more in the data table.

Met our Supply Chain Targets Early
Disney-branded products are produced in over 34,000 facilities
in approximately 100 countries. In 2012, we announced
ambitious targets to increase our visibility into the vast network of
facilities that produce Disney-branded products; we understand
that visibility is critical for advancing labor standards in our
supply chain. We are proud to announce that we met our target
related to ensuring labor compliance on 100% of the facilities
producing Disney-branded products in high-risk countries and
we achieved this goal earlier than anticipated. Read more in the
data table.

Donated over $400 million & 542,000
Hours of VoluntEARS Service
Since our company's earliest days, The Walt Disney Company,
along with its employees and cast members continue to give
back to the communities where they both live and work. In 2016,
we donated over $400 million in cash, product, and in-kind
support to charitable organizations around the world as well as
over 542,000 hours of VoluntEARS service. Read more in the
data table.
To learn more about our progress in 2016, please read our 2016 Citizenship Data Table.
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